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Today’s Plan 8

My goal is to convince non-partners to partner and to remind
existing partners of our program resources

 Why WaterSense?
* Products, Programs, and Practices

* Deep Dive on Homes and Multifamily
Water Score

« Consumer Campaigns and Partner Tools

Flashback to 2011 event in
Roseville, CA with KB Home

to recognize 1st WaterSense
Labeled Homes
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Why WaterSense? &
- 2003

GAO report says
water shortages
expected in 36 states

Identify high-performing

technology Enacted into law

Promote water efficient October 2018

Communities face behavior/action

major infrastructure

investments Help consumers

Save money

Reduce need to U

expand infrastructure
capacity

Consumers challenged
by rising utility bills

Much of water used
outdoors is wasted

America’s Water

Infrastructure Act
Save water for of 2018

No ENERGY STAR like critical needs
program for water
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Looking at the Current Playing Field*

Commercial/

Institutional Industrial Federal

Water Utilities Municipal
Players

Climate A & Aging Clolng Increased Water quality in

Threats population & competition for

water variability infrastructure e ——

buildings

Energy efficiency 8 Green building & Sustainability Corporate Alternative water

Trends & E/W nexus Green products (fed/non-fed) rggﬁgﬁﬁ:gm}g g‘ sources/reuse/Gl

Public
engagement

Knowledge Professionalizing

Needs QgSgVifeN:Tol¥ez=lile]y transfer water efficiency

Partnerships

*not intended to be all-inclusive or representative for any individual
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Our Vision

WaterSense offers people a simple way to
use less water

e Qur vision is that all Americans will
understand the importance of water
efficiency and take actions to reduce their
water use — in their homes, outdoors, and
at work

« How will we achieve it?

« By transforming the marketplace for
products and services that use water

« By promoting a nationwide ethic of
water efficiency to conserve water
resources for future generations and
reduce water infrastructure costs
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WaterSense Focus — 3 P’s )

Actions that can be

r_ taken to reduce
¢

Bdcrieme water use -- at
WaterSense home, outdoors Water-Smart
and at Work 1 :;n(lx(.);'-(x
at Work o

Beit Msnsgement

Practices for Comenircind
arvd brad tatnmnal Fad itey

look for

Partners reach
users to change

save water .
behavior

LU Specific fixtures ‘ ’
and technologies /

-~
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Advancing Water-Efficient Products,
Programs, and Practices




WaterSense Product
Evaluation Factors

WaterSense uses the following factors in determining which
products to label

Products must:

look for

Offer equivalent or superior performance

Be about 20 percent more water-efficient
than conventional models

Realize water savings on a national level
Provide measurable results

Achieve water efficiency through several
technology options

Be effectively differentiated by the
WaterSense label
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Specification Development &
Process

» Evaluates product differentiation in the marketplace, availability of performance
standards/specifications, water, energy, and cost savings potential, stakeholder

Product support

Research

* |dentifies potential path forward and outstanding data gaps and research needs

N?tice o8 - Invites participation and requests feedback/data from stakeholders
ntent

* Invites public comment on proposed water efficiency and performance criteria
Draft for products that will be eligible for the WaterSense label
Spec

* Provides final water efficiency and performance criteria for eligible WaterSense
labeled products

 Establishes third-party infrastructure for certifying products

A U 2 U
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Defining Research Needs for &
Product Specifications

 Critical questions

« What performance attributes are important?

* Are there defined evaluation methods for the attributes of
importance?

* Do the evaluation methods produce consistent and
reproducible results within an independent laboratory
community?

« Would greater water efficiency impact building systems or
health and safety?

« Data gaps exist where these questions cannot be answered

« EPA works with stakeholders to fill data gaps through
industry and utility sponsored research




A Question - how low can you go? L%,

Studies of residential end uses of water have shown
a decrease in water use over time as the efficiency
of products improves

This has allowed communities to achieve reductions
in per capita water use despite population growth

Still opportunity for additional savings

BUT some concerns about impacts of reduced flows
on wastewater flows and water quality in buildings

Plumbing design largely based on higher historical
flows — when demand decreases, there is a chance
for water to age within the distribution and plumbing
system which can negatively impact water quality

lookfor

Figure 7. Indoor average gallons per
capita per day, REU1999, REU2016
High EfMiciency Studies (liters)

(262)

(i39)

L gt i
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Remember that it’s a System! )

Water Quality

Goal is a system that
supports:

e user needs

« public health protection

+ efficient use of resources

Materials

W

Design

(building &
plumbing)

FIOW rateS « National Institute of Standards & Technology -
f(device & https://www.nist.gov/news-
behavior) events/news/2020/05/nist-identifies-critical-
needs-improved-plumbing
« EPA premise plumbing grants -
https://bit.ly/2ZJTCCK



https://www.nist.gov/news-events/news/2020/05/nist-identifies-critical-needs-improved-plumbing
https://bit.ly/2ZJTCCk

lookfor

Working with FR
Standards Organizations

« Where feasible, EPA engages with existing standards committees as early in
the process as possible

« ASME/CSA — plumbing fixtures and fittings
« ASABE - soil moisture sensors, weather-based irrigation controllers
» |CC — landscape sprinklers
« EPA leverages resources of standards committees to:
 |dentify and evaluate appropriate performance measures (based on user needs)

« Develop test methods for the performance measures that can be reliably evaluated
in a laboratory
« Conduct round robin testing to ensure test method repeatability
« Get buy in of methods and requirements among manufacturer and certification
community before publishing a draft specification
« Balanced standards committees give EPA access to input from testing

laboratories, certifying bodies, manufacturers, water efficiency experts, utility
partners, NGOs and other stakeholders (GET INVOLVED!)
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Independent 3 Party
Certification Process

Manufacturer partners with EPA and applies to Certifying Body for certification

CB conducts product evaluation (quality processes, production inspection, product
testing) and certifies product

CB authorizes manufacturer to use the WaterSense label
CB notifies EPA of labeled products

EPA maintains online registry of labeled products

CB conducts ongoing conformity assessment (production inspection, label
surveillance, product retesting)
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WaterSense Labeled Products &

More than 36,000 product models have earned the label. Water
factors are included in many ENERGY STAR certified products.

A

Pre-rinse spray
valves — new
DOE standard

Showerheads Lavatory Spray Sprinkler New Homes
Faucets Bodies

Flushing Weather- Soil Moisture
Based Sensors

Irrigation Controllers

Tank-Type
Toilets Valve Toilets Urinals
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Soil Moisture-Based Controller &
Specification Finalized

Newest product — released in February
2021

Soil moisture-based irrigation controllers
interrupt scheduled watering if moisture in
the soil is adequate for plants

Labeled soil moisture sensors (SMSs)

| SOIL MOISTURE-BASED
should be available soon IRRIGATION CONTROLLERS

SMSs can be stand-alone controllers or
plug-in or add-on devices that upgrade
existing base controllers

https://www.epa.gov/watersense/soil-moisture-based-irrigation-controllers



https://www.epa.gov/watersense/soil-moisture-based-irrigation-controllers

Adding Microirrigation to Your Services:
A Mini-Guide for lrrigation Professionals
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WaterSense labels programs that certify irrigation
professionals who are knowledgeable about water-
efficient practices and products

» Existing specifications cover irrigation design,
installation/maintenance, and auditing

8 WaterSense labeled programs currently offered by
25 professional certifying organization partners

« 20 QWEL adopting PCOS (including CalWEP)

More than 3,000 professionals have been certified
by WaterSense labeled programs
« 1,813 certified pros in California (756 available
for hire and 1,057 not for hire)
« www.epa.gov/watersense/find-pro/




WaterSense Commercial & &
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Institutional Facility Resources

—uﬂ\-—

WaterSense
at Work

Gt Waco jo e

Mooy bd [ norwmev. =

s Mvnrgrwcnpd | oo fom ey

« Water use information by

facility type

« Best management practices
« Water-saving tips

« Assessment tools

» Worksheets and checklists
» Live and recorded training

webinars

e« (Case studies and more!

—— COMMERCIAL —
TOOLS & TRAINING

.-ﬁ

p——
~

www.epa.qov/watersense/tools
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A Deeper Dive with Jonah Schein

Homes 2.0
Multifamily Water Score




lookfor

Housing, Water Use, and WaterSense L%,

Residential water use is a large component of water demand for most water utilities —
iIncreasing pressure on water resources creates challenges for utilities and builders

Why water matters to builders — Why builders matter to WaterSense -
» Cost of water » Opportunity to achieve lots of savings,
> Being responsible stewards of built in from the start
water is an important part of the » The building industry is an important
building industry’s social license consumer of labeled products
to operate > Whole-house building science
» Water is an increasingly approach goes beyond products and
important part of the land can be adaptive to climate and market
entitlement process considerations

» Corporate disclosure &
reporting requirements
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WaterSense Homes Program &
Version 2.0

« 2009 WaterSense homes program had
a good run, but needed an overhaul

* Major update to Homes Program
released in February 2021

* Increase flexibility without
compromising on water efficiency or
performance

» Improve collaboration with existing
green certification programs

« Streamline implementation and
certification
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Elements of Version 2.0 &

Technical requirements for homes

* Meet all items on the mandatory checklist
— Specification

* Meet an efficiency threshold of 30% below typical new construction
(based on national norms)

Requirements for Home Certification Organizations

(HCOs) o
 Organizational requirements for oversight, quality assurance, training, -
reporting, and managing conflicts of interest — Certification System

» Technical evaluation of the proposed certification method
— Technical Evaluation
« Will it effectively differentiate homes that save 30% Process



https://www.epa.gov/sites/production/files/2021-02/documents/watersense_final_homes_specification_v2.0.pdf
https://www.epa.gov/sites/production/files/2021-02/documents/watersense_final_home_certification_system_v2.0.pdf
https://www.epa.gov/sites/production/files/2021-02/documents/watersense_final_technical_evaluation_process_for_home_certification_v1.0.pdf

Mandatory Checklist

Ensures homes meet
expectations for quality
performance

Checklist features:

« Basic measures of quality

performance not ot

represented by volumetric
use

« Universally applicable

- Easily attainable at little or
no incremental cost

MANDATORY CHECKLIST FOR WATERSENSE LABELED HOMES

lookfor

Requirements Confirmed
' Dvay ». S s ’ . T2 Voo
! Pre r.-.k.uu loss test on all water supphes detecled no 0 Yes [ No
| loaks
) +
Free of visible leaks from hot water defivery system O Yes O No
| Free of visible leaks from todal(s), as determined
| G ] Oy iy ‘"
| through visual assessment and by conducting a dye 0 Yes [ No
| toblet lest in each olet 10 enswre the Rappor 15 nol
" leaking
| Free of visible leaks from h.;lhu)nm lnuml( ) [:] Yas O No
; ' ree of visible leaks from showerhead(s) D Yes OnNo
! Free of visible leaks from bathroom lub faucel(s),
|
10, Wb spout(s), whon showerhami{s) 15 activaled,
ﬂr
as determene through visual assessment afler =Rl ONo
| showerhead has been activated for one minuta
, » la ic O N Sy
Free of visible leaks from kifichen and other sink 0 Yes 0 No
I !x) Icot(s) 7
! Free cf visible leaks from other fixtures or apphances
| (.9, cothes washers, dshwashers, hose bibs, 0 ves e
| | rngahion systems) at poat of use or pont of
| connochon to waler distnbubon system —— -
Toilots WaterSense labeled 0 Yes ONo
Bmhmom ,lni. faucets f"/nto‘r*‘mn e ulbolﬁ(} O Yes O ho
snm.mhﬁads | WaterSense labeled O ves O nNe




How is the 30% threshold measured?

« EPA allows HCOs to develop their own method of measuring
water use

« Goal is to efficiently work within the existing framework of potential
HCOs while protecting the integrity of the WaterSense program and
ensuring certified homes meet the efficiency threshold

« EPA retains the role of reviewing/approving each HCO’s method
» This evaluation protocol is available on our website

 Involves a stress test for the HCO's proposed certification method
and threshold where a series of reference homes are compared

e Scope (geographic area, single vs. multi-family, etc.) is determined
by the HCO'’s application

lookfor



Considerations in the Technical Evaluation L¢;
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EPA considers the following features which are applied across a range of homes/buildings, landscape

sizes, and climates as part of its technical evaluation:

oo owdoor

* Toilets

« Showerheads

» Lavatory faucets

» Kitchen faucets

» Clothes washers

« Dishwashers

« Bathtubs

« Hot water delivery/recirculation system
« Thermostatic shutoff valves in showers
* Leaks and leak detection systems

« Other (if applicable)

Plant type(s) (i.e., turf, shrub/ornamentals,
xeriscape)
Irrigation type(s) (i.e., spray or microirrigation)
WaterSense labeled spray sprinkler bodies (with
internal pressure regulation) or pressure-
regulating valve
Irrigation scheduling technologies, including:
« WaterSense labeled weather-based irrigation
controller
« Soil moisture-based irrigation controller (soil
moisture sensor)
» Rain shutoff device (rain sensor)
Efficient irrigation design or professional irrigation
audit
System flow rate intensity



RESNET

=

RESNET

HERSH20

Home
Innovation
Research Labs

s NGBS
L‘" GREEN’

Hol

m

e Innovation Research Labs

Approved HCOs

Overarching
“Green” Program

HERS Energy
Ratings

NGBS Green

Verifiers

~2,000 HERS
Raters and ~1,000
Rating Field
Inspectors (RFI)

~300 NGBS
Verifiers

Certifications to
date

~3,000,000 HERS
Rated Homes

~280,000 NGBS
Green Certified
Homes

lookfor
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Important Notes

* Designed to work
with HERS energy
ratings

ENERGY STAR
approved HCO

 Largest overall
footprint

* Designed to work
with NGBS Green
Certification

* Broadest eligibility

* Inclusion of
alternative water
credits



Approved Certification Requirements L,

System Type

Certification

Threshold

lookfor

Types of
Homes

Geographic
Scope

RESNET
Home Prescriptive
Innovation Path
Research
Labs
Performance
Path

HERShZ20

NGBS Green
WaterSense

Checklist

NGBS Green
Water Rating
Index (WRI)

Performance
rating system

Prescriptive

checklist

Performance
rating system

<70*

All checklist
items

< 64*

New/existing National

single-family

New/Existing National
single & multi-

family homes

New single & National
multi-family

homes

*NOTE: For these rating system lower is better. 0 = net zero use and 100 = reference home water use.




Sample home:

Results will vary
from home to
home based on
size, climate, and
features.

« San Bernardino, CA

« 2400 ft2, 4-bedroom home
e 4,000 ft2lot

« WaterSense labeled toilets

« 1.2 GPM WaterSense labeled lavatory faucets
« 1.8 GPM kitchen faucet

« 1.8 GPM WaterSense labeled showerheads

« 5 WF dishwasher

* 6.5 IWF clothes washer

« Title 24 design requirements for hot water

« 1,600 ft2 MWELO compliant landscape
« 650 ft2 of turfgrass using WaterSense labeled SSBs
« 950 ft2 of low water using plants with drip irrigation

lookfor

HI Prescriptive Path:
Fail

RESNET/HERShZ20:
87

HI Performance
Path/WRI: 91



Sample home:
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Results will vary
from home to
home based on
size, climate, and
features.

Certification requirements largely agree in this instance — but substantial differences
could occur in how builders/verifiers relate to certification and efficiency requirements

San Bernardino, CA L. _
2,400 ft2, 4-bedroom home 5 Prescl.:‘,’rla[:usv Sl
4,000 ft2 lot
WaterSense labeled toilets
1.2 GPM WaterSense labeled lavatory faucets
1.5 GPM kitchen faucet
1.8 GPM WaterSense labeled showerheads
Efficient hot water distribution RESNET/HERShZ2o0:
3.5 WF ENERGY STAR certified dishwasher 61
3.8 IWF ENERGY STAR certified clothes washer
1,600 ft2 MWELO compliant landscape

* 100% low water using plants with drip irrigation

« WaterSense labeled WBIC

« System installed and commissioned by a professional

e HI Performance
certified by a WaterSense labeled program Path/WRI: 58




For Your Consideration

Is there an opportunity to incentivize WaterSense labeled homes in your area?
* e.g., provide authority to build, reduce tap fees, provide rebates

The new structure provides flexibility — a utility could accept the EPA threshold or require
a more aggressive savings target

* e.g., a HERSH20 score of 60 rather than 70.

There is an analog for ENERGY STAR Home programs in CA — where local programs
may add additional requirements to respond to state requirements or local priorities

Water efficiency programs would benefit from using an existing certification and
oversight structure

Builders would benefit from national program recognition and marketing materials.

Follow up with WaterSense to learn more.

lookfor



EPA Water Score - Improve Water Use at [
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Existing Multifamily Properties

Benchmarking tool using the ENERGY
STAR Portfolio Manager Platform

For multifamily properties with 20 or
more units

Takes indoor and outdoor water use
into consideration

May want to approach property
managers to encourage use of Portfolio
Manager and the Water Score to help
them manage water.

« They may have a greater
motivation to address water
because they pay the bills

WaterSense has resources to help
identify opportunities to save water and
improve their scores

WaterSense

Water Efficiency Management Guide

SEPA

Bathroom Suite

N\

WaterSense

Water Efficiency Management Guide

Residential Kitchen and Laundry

& WATER SCORECARD

56

out of 100

Uptown Lofts

Progity Addvess
123 Main Shost
Avhown, CA 12085

Pravancy Fuo o Moy
Goons Floor Avsa W M 200
Saphts THO

For Yoo Ending! com 30 2015 Date Generstads Are X0, 2017

For P yeor enaing May 2017, s tuldng used 198 galions of waler per sguare $o01
Here's how Tt Companes 10 Smiar Duldngs rotiorwide

56
4

T
Loazt Average Mozt
Efficient EMiciom

L
ll

J
1 100

Abcust B Scote

Tre U S Envormants Prossison Agendy's (EPA) Waslr Soone & genesmd by 1 ENERGY STaR*
Porticlo NManager® 1ol and spporied by Wiserferae The Score ofies a | - 100 messurernent of how
ROty Tes (riopmely Lams wakte (COrured b sevvidn (ropmvies radinrmasde  wher roreaied fir cheate
and operadionad chorachernics Lasws moes o saw spa gov'Walsr Seroe

‘ . " T — .
WaterSense == Portfolio Aanage
Thes SOrelart wars Qevwerated hom £Fa sy

ENERGY STAR Potiolo NMarager ook

. verty that e rformation regarding walier use andd property
Ute Getds 8 Pue 300 CONeCT B0 Tve Dt OF Iny Wowisige

R i D




Use of Portfolio Manager and &
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EPA Water Score

> 500k properties track energy use with
Portfolio Manager (~64k are multifamily)

Numerous municipalities require reporting
of energy (and water) through PM

Water Score approach consistent with the
ENERGY STAR Score — modified for water
where appropriate

Statistical evaluation of measured whole
building resource (water) use

Normalize for weather and operation
Provide a meaningful peer comparison
Drive reductions in resource (water) use

Approximately 40k multifamily
properties are currently receiving a
Water Score

Fannie Mae and Freddie Mac Green
Mortgage Programs for multifamily using
the Water Score

Some local/state benchmarking
requirements

Focused use by SCV Water - has seen
water savings exceed their estimates

https://www.epa.gov/watersense/
water-score-multifamily-housing
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How to Use the Water Score ‘&
‘ S BV WATER SCV Water in Santa Clarita, CA is using the Water Score to work

with several of their multifamily property customers

Multifamily Project Overview

« Need 12 months of water use SCV Water

° BUIIdlng Iocation MF Properties by Water Score Range s Initiated in 2018
. “ e . * EPAWater Score Analysis
BUIIdIng Slze . _.)o%M‘CoM;‘os
* Floor area

Sampled
« Number of units

0 * Identified High Savings
' Opportunities
* Total number of bedrooms . I
I - |

# ol Apuroments

 lrrigated area

Water Made |0 209)

Watch their session in 2021 WSI webinar (talk begins at the 1 hour 10 minute mark) -
https://register.gotowebinar.com/recording/2800696223640893451



https://register.gotowebinar.com/recording/2800696223640893451

Water Score
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Interested in Learning More?

Impact of Building Age on Score and Water Use (kgal/year)

Want to know more about
the score and how you
might be able to use the
Water Score to target your
programs?

WaterSense is looking to
engage with utilities with
interest and ability to do

some data analysis

We are also looking to
understand what
resources and tools would
be helpful for utilities and
property managers

Follow up with
WaterSense to learn more



Influencing Consumer Behaviors




Key Insights for the Brand O
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Consumers make behavior changes when the change is
personally relevant and meaningful to them.

In order to create long-term market transformation, we need
to change the way people think and feel about water.

Right now, many consumers know that saving water is the
right thing to do, but they are lacking the personal
motivation that will cause them to take action.

WaterSense can provide this emotional relevance by
helping consumers realize that small individual changes do
make a difference and

WaterSense is the trusted resource that can help make
saving water easy.



» We’'re for Water umbrella platform
« What do we want people to do?

Reaching Consumers

Understand importance of using water efficiently
Look for products with the WaterSense label =
Im For

Water

Adopt water-efficient behaviors

Do their part/be their best

Join their neighbors

See WaterSense as a trusted resource



2021 Monthly Themes
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2021 Monthly Themes
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Fix a Leak Week &

Challenge: Easy to fix leaks may waste up to
1 trillion gallons of water a year ANNUAL HOUSEHOLD LEAKS WASTE

Focus: Encourage consumers to find and fix
household leaks
« Check for leaks (e.g., silent toilet leaks)

« Twist faucet valves and tighten pipe
connections Take the 10-Minute

1 TRILLION oo "'

* Replace old plumbing fixtures and irrigation .LoakYChallo:t:c!
controllers with WaterSense labeled models R %5 CSOSVQ
« Timeframe: Annually during 3 week of March m . il oo
(March 15-22, 2021) @

Partners hold events throughout the U.S. and

Canada o \& ®~~ ......



Variety of materials that include different

themes — most are customizable

@

Social media outreach
Graphics and other materials
Video and Kids’ activity tools
Tools to help plan events

Templates for proclamations, media

releases

Bill stuffers, dye cards, post cards

" We're

('hasmq Leaks

for

M . Fix a Leak Week

-----
------

27@

Be a

N

Watchu se

Nip That an

Did you know the aversge Amencan housshold wastes
mere than 10,000 gatlons of water each year from
casy-4o-fix household leaks? This Foca Leak Week, nip
that drip in the bud. Vist www epa goviwalersense

2 W

-24, 200%
& {Fix a Leak Week

Leak Detective

for

Fix a Leak Week
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Spanish Promotional Material

Worked with Fort Worth Water and to
create new culturally relevant materials

Loteria card game (in English too!)

“Collectible” information cards - can be
used for game play or on social media &

websites

+ Other outreach material

REIPARA UNA FTUGA

e e b b gt e

—— e A g o
R

7 A

' ArATS o e
A v g g

- g

-

' e v ——

[ J) -
- et .-

FIX A LEAK

Faucet leaks can waste 3,000

gallons of water per yeor.
That's 180 showers!

/  CHECK for leaks.

s TWIST ond kighten

ook for
6 fixtures with WoterSense

.

Tu inodoro podria tener
una fuga “silenciosa.”

Coleca lo powillo coloeante an ol Sonque
Zsl inodoro y ewpera 10 misutos. Si el
oguo de lo toze combia de color,

entonces of inodoro tiene wno fuga

No olvides tirar de lo codeno paro
ebmnor todo resideo del colorante

Repara fugos en tu hegar
esfio semona,

YestorSens

LOTERIA
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Chinese Too!

Some Fix a Leak Week and other outreach products have been translated into Simplified
Chinese too (thanks to our partner, the Upper San Gabriel Valley Municipal Water District)

52 10 908 WaterSense k&% O SRR

| masaassrs. um
| % WMABRANEARK
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| B8 Zmixsnne
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Fix a Leak Week Events across &
the U.S. and Canada 2017-2020
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Sprinkler Spruce-Up

Challenge: Irrigation systems are often scheduled
to water when people are not outside, so they
don’t see problems

Focus: Encourage homeowners to check their
irrigation system before the watering season

Timeframe: Usually May, but anytime in spring

Follow four simple steps: inspect, connect, direct,
and select

Materials include:
— Trade articles to landscaping publications

lookfor

Spruce Up Your Sprinkler System =4
. O

Select.
WaterSense® Labeled
HTSAtNn cortroler

One broken sprinkler
head can waste

: 25,000 gallons
— Video Your Lawn of water in just
— Consumer articles Go With A Pro To Be Sprinkler Savvy 6 months.
— Widget e e et vy 1 s

wulp La bue sp gvaw corgoden
. . a uu ts ruu't sTer andscape
— Social media posts % e fermar oes, Satoes 390

oot siarvec, r-cuthr aml wine
w var take o Gdl o jene s
LN shon, seianing wasthing
freem cracked pipes 0 Q-rdun
pr‘hur beats lh' troe of
damuse cac ranult in lote of

#SprinklerSpruceUp
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Smart Watering S

Focus: Remind customers to change their irrigation practices with the weather or get
controllers that will do the thinking for them

Timeframe: Anytime Materials include: bill stuffers, brochures, social media posts

You KNOW whats \@ ook for
to do when the i : @

weather changes: R
Ny

wi# Your irrigation system should too.

o8 pon’t fall
B8 into a pattern
of watering

¥ all winter!

RN When temperatures dl’Op, Irt's time
- '. to update your irrigation schedule.

#SmartirrigationMonth

You Know What
to do when the
weather changes.

|
Control? 16

For information about watering wisely whatever the weather,
visit www.epa.gov/watersense/outdoors,

LA — Al A 4

FamartirrigationMonth
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Water-Smart Landscapes

Challenge: Consumers believe a water efficient landscape is ugly and usually made up
of cactus and rocks (xeriscaping = zeroscaping)

Focus: Reassure consumers that a water-smart landscape can be beautiful and healthy
Timeframe: Anytime

WaterSense
GLLIE P S T

i Water-efficient yards are beautiful in... |

TN = TP )
.l. o
’ L Y { ¥ J
W
A 3 . a8/
) s, <
|

Water-Sman
Landscapes

#WaterSavingYard www.epa.gov/watersense
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Your Better Yard Q)

Focus: Meet homeowners where they are — show them how they can have the yard that
meets their lifestyle and also save water by using water-smart products and practices.

Timeframe: Anytime Materials include: bill stuffers, brochures, social media posts

, : | ookina far 9 Landscape
Looking for Your oking for Your Better Yard? Luxury

Better Yard?

WalerSense -
1 Y

irrigation controlier




More Outdoor DIY &

FIND IT

ELAGIT A CHECKLIST FOR

YOUR LANDSCAPE

A simple walk through
your landscape can help
you save water outdoors

A v
WaterSense

lookfor

Focus: You can do it yourself!

Many tools encourage homeowners to undertake
checks of their irrigation systems to ensure they are
functioning properly

Resources also encourage landscape maintenance
practices that can help save water

Cover open ground
vith wood chi

savard clippings to
ﬁhold mmsturef
inthesotand . =
save on watering.
™ T

#MulchMadness



* Focus: Encourage consumers
to reduce water use and follow
directions of their local utility

« Timeframe: When in drought

Materials include:
* Video

 Bill stuffers (English/Spanish)

* Door hanger

* Facts and tips

« Case study

* Presentation

» State fact sheets

* “When in Drought” article for

placement

When in Drought

When in Drought (or not) g

Summer is the Time

R >
S

el Dl’OUghtS can take the slip
~ out of your slide. Help us save

water with WaterSense.

YOU skip a shower...

SAVE
@g 1750

YOUR YARD skips & shower...
SAVE
‘e 2,5005550

s ta

yen in ;
Every DROP Counts.

lookfor
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Shower Better &

¥ Why waste...
sie + 13207 + $70
RO NGE ) s Wi w

hhds T
Athaa "I

Focus: Educate consumers on the
connection between energy and water

Timeframe: Anytime, but some focus
during Energy Action Month in October

- - o

Can look to Energy utility and plumber ShowerBetter
co-promotion to incentivize WaterSense
labeled showerheads Make the!
Materials include: available: Drops to sy ISWITCH,
— Animated video, Bath hack video - e
— Infographics (X,\'/ﬂ,}.‘tii" e VE 0
— Bill stuffer 6-9-$
— Radio PSA [ shorten your shower 02 »
— Media outreach templates i & B ——
— Brochures gallons in a year
— Kids’ learning resource St your showsrtieed
— Widget e Ssopae

uShowerBetter@
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Your Better Bathroom

Focus: Let consumers who want to
refresh or remodel their bathrooms know
that they can look to the WaterSense label

to get style with the added benefit of water
savings.

Timeframe: Anytime, but some focus
during October (Nat'l Kitchen & Bath
month) and May (Nat'l Home Remodeling
month)
Materials include:

Bag stuffers

Bill stuffers

Social media

Sample article

Sample web content

Meet YoU-""
Better

Bathroom

Your Style.
More Savings.

Remodel Your Way to a
Dream Bathroom

ViU e eyt A el TN DN DU aOom
Datrctve DOUes Deos et The el iy

OO e ANS Bvet & LMK Mack vade et
Cant 238 & Aol continsl adarw a wide e
o otben sy

Fond rery s wherw W Grners lagrm Tadaes ath AN crm of Pt Do g shand » balfeooms. s
Twe Wam s se Wi ron Famibae = g S e
Sorm maerwly setdeied V) slncnuiery efeed

Viwwrconsn atand 1o 1 A swans of rewty
17 000 patadms of s’ ey your . ¥ presis
tnge Tore Mpeootobin 10 More esotetie

look for

A PO s Sramn Faucet Can bring & doun of
Furopean iy Toe ines of 3 auam SPOWaad
GO TR 8 O MICITIT TIUSSA & OO M

Look o 2 WarmSeme 0w 10 YOl e drearT
TaSe20m & sy

For more Information, visR epa. gov/watersenie.
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Bath Hack Videos

w tees L sar e

. REPLACE

S YOUR
- ° SHOWERMEAD

%

Simple step-by-step
videos to complement
campaigns

Watev lomae B Mk 0]

REPLACE
YOUR FAUCET
AERATOR

MR P

REPLACE
YOUR LEAKY

Short - all < 60 seconds TOILET

All on EPA YouTube
WaterSense Playlist

FLAPPER

O




Fun Bath Hack Social and Handouts

2: Clean the thread.

4: Twist on new

How to tee!&ce B 4 Remove old
s\,owe,rhead a Showerhead.
o g E22y SRE
You will need:
= Toofhorush - waterSense
- Pambing Tape Labekd Showerhead
- Cooth (ophonal) - wrench (optional) 3: Apply plumbing
tape clockwise,

&

WaterSense

How to Replace &),

fauce

t
\.
[,

WaterSense
beled showerhead,

Syt

e ne

lookfor

Nl iy v

@ow
ey

& D g Dt W i e

-

1: Cover your drain.

e

2: Remove
aerator.

Pt b v o b of

o ww pod

e e e T

M ey eeie

e e e .

s P8 v g oy ¥

Sm el e b

L e e

w el ol

S

=7

T
Ei@L

You will need:
- WaterSense - Wrench (optional
Lakeed Perator - oo ( ) ) 3: Remove rubber
washer i stuck,
~a @
WaterSense e

4 Twist on new
WaterSense

labeled aerator.
! e

maws 'y el ders o) v »

- Py v s Py s e

patar e ool e N e e vy
- . * Sawem 0 e m ol
L e
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WaterSense for Kids &

Teaching kids good habits when they are young can last a lifetime and they are often
good ambassadors for reaching other members of the household

& EPA 832-F-08-054 B May 2008 P
. ]
EPA 3

WaterSense Teachers’ Guide to Using 3&’
B A DAY IN THE LIFE OF A DROP ;

Grade Level:  3-5

Key Concepts:  Watershed, water uses, drinking water sources, water efficiency, wastewater

0 57,
e e,

&

EPA (PA 832-F-08-054 @ May 2008 g t
WaterSense - 1&;
S

STUDENT AND FAMILY PLEDGE
> TO FILTER OUT BAD WATER HABITS
( @ Sit down with your family and share what you have learned. Then, as a group, go through the '
— tips below for helping you use water more efficiently, and check each one that you are willing
Pt to pledge to do. When you are finished, you and each family member who is participating ‘

Goal:  To help students understand the connections between the source of the water
they use; the ways their water use habits affect the erwironment and human

health and ways to reduce their impacts by pledging to take steps to use water
more efficiently

must sign the pledge at the bottom and record the date. Congratulations and good luck!
O Take shorter showersfuse less water in the bathtub.
O Turn the water off while you brush your teeth or wash your hands.

bl 2 8 Thursty '
Meet Flo. She’s our - = 5*";"”" thirsty f"’n
., o’ nowiedge can ieam a iittie
'x'iz.mr‘s;nw "';;j.. Watersense "watersense” at school or

Kip 1

=" Yumsry rom Keiowssbes? spokesgallon and a big

e it W|t_ adu te_‘, and
ABOUT WATER! especially children. She

s Woeren e e e y is available to come to
Usaited States? Not 50 galloas, not
3. 1
e events to support your
much water—but who would want
to do that? Fortunately, there are

s ings e con 2010 v WaterSense programs,
initiatives, campaigns,
etc.

Learn more...

Way Save
WATER




Community-Based
Social Marketing

We're for

Water

Workbook

- =

Mayv. 2012

Community-Based Social :

lookfor

Marketing Campaign Planning

—d

W.)lt't&'ﬂﬂ'

Contents
Section Page
e T 1
Step 1: What Is Success: Identifying Goals and Objectives......cvvviiiiiiirrersrssssssssssssnanas 3
Step 2: Stop, Look and Listen: Defining Your Research NeedS.....ccveeeerrecrrirscsnssaransranns 5
Step 3: Getting the Biggest Bang for Your Buck: Categorizing Your Target Audience and
Identifying the Desired Behavioral Change .....ccccccerccersscsnsasssscssssssssssassssnsas 9
Step 4: Why They Do What They Do: Creating a Profile of Your Target Audience............. 11
Step 5: What's the Hook: Creating an Effective Message Strategy ...cccviiiiericccesssssasnnnnns 13
Step 6: Who Else Can Help: Identifying and Enlisting Partners ..ccceiiceeeisnsscsscsssssssssssnns 15
Step 7: How Will You Know When You Get There: Creating an Evaluation Plan ......cccevvuee 16
Step 8: Charting the Right Path: Developing Your Communications Plan ....c.eeceeencennensnes 17
Step 9: Making it Happen: Implementing Your Plan....ccceicicescsesccsscccssssssssssnsssssssssnss 22




Creativity and Flexibility are &

lookfor

Keys to Success

REMOTE

POSSIBILITIES
uﬂ

m__

Conservation professionals always need to be
thinking about new ways to engage with the public

During the COVID-19 pandemic, many partners
had to change the way they engaged with the
public

WaterSense met with partners to learn how they
changed their programs during the pandemic

Many found the new approaches to be more
successful than their older approaches and will
look to maintain them in the future!

The partner tool describes lessons learned, tips,
and provides some tools that partners can use for
their own programs



Using Water Efficiency Programs to [ &’
Meet Other Utility Priorities

« The Covid-19 pandemic also heightened attention
on issues associated with the ability of customers
to afford water bills

« WaterSense met with partners to learn how have
included water efficiency efforts in their utility Assistance That Saves
customer assistance programs

How WaterSense Partners Incorporate

e \WaterSense is developing a tool that partners can Water Efficiency Into Affordability Programs
use to develop or enhance their programs based
on tips and lessons learned from other partners

. @

WaterSense




WaterSense

Accomplishments 2019

Partners Make |t Possible.

Partners
Make It

Possible
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Partners Make Savings Possible O

« WaterSense would not be successful if not for its
more than 2,000 partners

« Manufacturers design and create products to
meet specs

* Retailers/Distributors get products on shelves

« Builders construct water-efficient homes using
products

« Certification providers inspect and label homes

« Professional certifying organizations who train
irrigation professionals to help homeowners
water more efficiently

 Promotional partners spread the word

« Water utilities, state and local governments,
nonprofit organizations, and home builder
associations



Working Together

We share mutual goals — get consumers to use
water efficient products and practices

We each have strengths and roles to play

Working together creates opportunities and
amplifies our message

How we see EPA’s role —

» Bring together seemingly unrelated organizations to
achieve a common goal

« Reach broader audience through multiple
organizations

* Lend credibility to an issue

» Leverage resources across organizations for greater
impact

lookfor
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e WaterSense L%,
et in California

« 315 Partners in California
« 155 state/local gov’t & water utilities
« 77 manufacturer, 35 retail/distributors
* 19 NGO/trade associations
« 17 builders
* 12 irrigation PCOs
« 2020 WaterSense partner award winners

» « Sonoma-Marin SWP (2), Big Bear Lake
W&P, Irvine Ranch WD, City of
Sacramento, Upper San Gabriel Valley
MWD, Placer County WA, Municipal WD
of Orange County, Santa Clarita Valley
WA, G3 Green Garden Group

dﬁ



Learn from and share with other partners

WaterSense Partner Site includes a section
where partners can share what they’re doing

Bi-monthly webinars include partner
presentations

Partner Pipeline and The WaterSense
Current newsletters

Partner of the Year Awards recognizes
outstanding partners

Share your experiences!
Learn from others!

heck out the WaterSense
n Action success stories

lookfor




Partner
Tools

Metwork  Work With Meia romole Campaigns  Sell Educate  Amards & Reporting

{
WaterSense® for Partners ‘ NaterSense

MB’AWWM VoA e e Webets | Product Search | Contact O

| W

LANDSCAPES 10
FIT LIFESTYLES

WITH YOUR
BETTER YARD

TR CAMMALL 2
GUT STASTED USE THE LASTY \ w;\xt‘. 10k ﬁ TALX. TO MEDIA

d EECRURT NOw

PARTNERS

Wwelcome 1o the WaterSense partner website! Use the resources in this site 1o promolte water
efficiency across the country, starting In your community or company
( | Fopular ' 1 rin)
ANy 27, 20281 WanerSanse Partnes bew Eath Doy Tos anvd Puiries !
Nebxna: vl

New Remote Podsadtes VWitusl

New” Yoor Better Yard Corpagn
P s

New Year Round L0-darine

Chelenze 1o Find Leaba

ore: WelerSorae
Accompl ghments




What WaterSense Brings — &

lookfor

Tools and Resources

The most boring way to
harm the environment.

We're for

Water

v g

Dreaming of a better
bathroom? Give it a

mini-makecover with
WaterSense,

We're for

Be for water and save.

Water

Want to feel good every time you open your water bill?

\w st 79

yvou could

”)

% SAVWEe

/ omes
10 percent on your water b
10 housand gallons of water
10 months of laundry water

We're for

Water:

A & Bhower Better Month

WaterSense

Ceiober is Energy Action Month, and the perfect time 1o encourage consumerss 10 save energy,
waler, and money by showernng better. Showerng is one of the leading warys Amenicans use
waler in the home. But 10 many consumers, the shower represents e all-important ‘me time.*
It's an escape from the outside workd whese they can wake up, wind down, or get ready to tacklie
the day. S0 what if there was an even betier way 10 shower? Luckily there s, thanks 1o
WaterSense labsied showerheads You can help homeowners “shower bettér” during October
of anytme, by shanng 13015 about tThe money, water, 3nd energy savings !ey can reakze by
mslnlng W'll:fScnu labeded showerheads, all while enjoying supence shower performance

Messaging and Facts

Messaging for WaterSense’s Shower Better Month

Aboust 25 percent of Consumens surveyed identihed water-efficient products a3 one of the 1op
theee features they want most when buiding a new home." Whether consumers are remodeling
a balvooen, Bulding 8 home, of Movng Ilo a New 0oe, you Can help them shower better with
WaterSense labeled models. The foliowing messages can help you communicate to consumers
e level of comfort, coverage, and cost savings they can achieve with WaterSense labeled
showerheads, durng Ensrgy ActonyShower Better Month in October or all year long

«  Wasting water wastes energy! Ineficient showerheads not only waste water, they waste
energy used 10 heat that water Bt every tme you take 3 shower with 3 WaterSense
labeled showerhead, you can save encrgy-—equal to the amount of electncity i# taies to hght
a 60-watt hght bulb for § hours.

* The power of savings. By repiacing a showerhead with 3 WaterSense labsled moded the
average family can save more than 2,900 gallons of waler each year—ihe amount i takes 10
wash more than 70 loads of laundry. A WalerSense labeled showerhead can also save the
amount of electricity it Eakes 10 power the average famly's home for 13 days and reduce
ther annual water and energy costs Iy mare than STO!

Skeptical of Choose
"2 WaterSense
)
e Y {1
) ‘;":“" //// (|
/

Pon't sacrifice performance for water efficiency

#0 wivie SAVING at least 206 more water!

e e ne e
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...and more &
: " : g,
\ We're for c !-‘)
‘ Water E Water Get a handle

......

& on leaks

\B

“ln |l( \\\ui

f {t}II‘ISIll( Leaks ‘
o & o et o
Water Sense FIX a Leak Week @ Curb your water waste!



There is Strength in Numbers - Join us!

Become a WaterSense partner — it's free!

Gain access to and knowledge from a
network of partners across the country

Earn national recognition for your work

Recruit new or work with existing
WaterSense partners

Promote WaterSense labeled products

Adopt irrigation certification programs and
encourage irrigation professionals to get
certified

Continue to educate your friends, families,
and consumers about the importance of
water efficiency and WaterSense

I'm for

Water*

lookfor




For More Information

 \Website: www.epa.gov/watersense

 Emaill: watersense@epa.qgov

 Toll-free Helpline:

(866) WTR-SENS (987-7367)

lookfor

"""""

Become a \WaterSense and Get Cool Tools

WaterSense
at Work

o Twitter.com/epawatersense

o Facebook.com/epawatersense

Dawe l\
Unoas

l(aksr -
Fix a Leak
Week o8

We also have content on EPA’s Flickr, Pinterest, and YouTube channels



